Customer Case Study

Boston University Media Ventures
Graduate Program
About Boston University Media Ventures
Every year, a group of Boston University Media Ventures graduate
students spends two semesters in Los Angeles preparing for a shot at
having their idea/product/service launched or securing a job with an
entertainment industry powerhouse.
The program, which is focused on media innovation and teaching
students to be entrepreneurial minded, requires each student to
develop an idea/product/service to showcase their ingenuity. They
must defend their concept when the program culminates in a Pitchfest.
Each student presents and defends their idea to industry
decision makers.

"The Pinnacle training was
extremely valuable. Students all
commented on the importance of
the training sessions and the fact
that they received presentation skills,
feedback, and confidence from these
sessions, which encouraged them to be
their best at the Pitchfest."
Cathy Perron,
Program Director,
Media Ventures

The problem
Students had great ideas, but were intimidated by the bright lights and high stakes of defending them to
attending industry executives. They were unsure how to communicate and defend their concepts. They feared
that sweaty palms, dancing feet, and cracking voices would undermine the credibility of their pitches.
After program directors attended Los Angeles Startup Weekend, they knew their students needed to
communicate at a higher level to compete with the Silicon Beach players and others more experienced at
pitching their businesses. They started searching for an in depth communication skills training program that
would be personalized and comprehensive.

The solution
Boston University selected Pinnacle Performance Company to help its students engage, influence, and pitch
their ideas more effectively. The customized program taught students The Pinnacle Method, the three-step
process to being a more confident, credible, and engaging communicator.
The skills learned in the experiential Pinnacle workshop helped students be more dynamic and compelling, with
concepts as simple as a localized boutique membership service to more complex high tech developments.

The results
More Engaging:
Attendees and program directors said pitches became more compelling than prior to the start of the Pinnacle
training. The students were more confident and capable of getting their messages across, better engaging the
audience versus when they started the semester.
Increased Confidence:
Students were more confident and subsequently more likely to ask for the close and further build relationships.

What participants are saying
“[The master instructor] took each
student and his/her pitch seriously and
catered to customized needs. I felt safe
and reassured with each task.”
Karen Qin

“The energy was amazing, and I’ve truly
learned more than in most college courses.”
Larissa Lynn

“Great instructor who really keeps the
class engaged. Also, the lessons are very
specific, but also high level enough that I
can apply them to many situations.”
Beth Haber
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